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Open Views on Products and Culture of Myanmar into AEC

Dr.Surangrad Saengsri'

Abstract

Culture is a very important clement of macroenvironment which reflects the lifestyle of
people in their society as we can see from the people in Myanmar. Learning the culture of each
country affects the production of products, the production distribution, import and export of products
as well. Therefore, the entrepreneurs must have depth understanding the culture and cross-culture
for their marketing plan, marketing strategies, imports and exports in order to run business success-

fully with other country together with ASEAN Economic Community (AEC).
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